
Derek held on to and ran alongside 
the push-chair as his mother com-
manded. She pushed the wheeled 
chair as fast as she could racing for 
safety. Derek lost grip and fell injur-
ing his knees. Except for lightening 
falling from the sky, he saw nothing 
in the dark night. His mother and the 
pushchair were gone. Alone he felt 
the pain in his knees and blood run-
ning down his legs into his shoes.  
 
The year is 1940. Five-year-old 
Derek is running for safety in South-
ampton, a large port on the coast of 
England. The lightening in the sky he 
witnessed were bombs dropped on 
England by Hitler’s war machine. 
 
“Telling stories like these fascinated 
my children and grandchildren and 
motivated me to write a memoir.” 

Derek ex-
plained, 
“They want-
ed to know 
more.” 
 
Published 
by Ebenezer 
Press in 
2014, A 
Schoolboyôs War is a coming-of-
age memoir covering 1939-1940, 
the period the British refer to as the 
Blitz.  
 
Derek added, “Writing drained me 
emotionally but it made me aware 
of what was going on around me, 
and it inspired me to write the his-
torical fiction piece that I am cur-
rently working on.” 
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Join Deborah Ann Davis in Avon 
on August 19 for a sample of DIY 
computer doohickeys you can add 
to your arsenal of author tricks. 
Use them for websites, business 
cards, blog posts, postcards, book-
markers, social media posts … you 
name it. Feeling a little Tech Chal-
lenged? Share these ideas with 
your webmaster and have him or 
her do it for you.  



CAPA Board of Directors 
 

CAPA Officersô & Board Membersô Contact Information 
 
 

Founder       Brian Jud    brianjud@comcast.net 
Co-Founder (CAPA)             Jerry Labriola            Labriola00@aol.com 
President      Steve Reilly   sriles40@aol.com   
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Article Submission 
 

 The Authority welcomes articles 
written by members. Here are our 
guidelines.  
 
 Topics may cover any aspect of 
writing, publishing and marketing. 
Your personal slant on this is of in-
terest to all of us and welcome. 
 
 Articles should be no longer than 
400 words. If the article is longer, 
the editors reserve the right to reduce 
the size or divide it into sections that 
would be run in successive issues. 
  
    All articles will be edited. Submit 
single spaced with no built-in for-
matting. Submit all articles to Brian 
Jud at brianjud@comcast.net.  
 
 Send submissions for the Meet-A
-Member column to Joe Keeney at 
jkeeney9267@sbcglobal.net or Bar-
bara Meredith dbmeredith 
@charter.net 
 
 
ARTICLES DUE BY THE 28TH 

OF THE MONTH 

Editor—Brian Jud, Meet-a-Member Column—Barbara Meredith and Joe Keeney, 
Copy Editor—David Garnes, Staff Photographer—Deborah Kilday,   
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 The Cover Story -   Dottie Albertine 

(Dotti Albertine of Albertine Book Design is an award-winning book designer and a professional who has 

been in the business for over 20 years. She can be reached at: www.AlbertineBookDesign.com | 

310-450-0018    dotti@dotdesign.net) 

 Always give your answer in 
three parts. State the problem, 
an example of the problem that 
everyone can understand and 

relate to, and then the solution. 
Make them say at the end of the 

day, "Yeah, I learned some-
thing." 

 
      Rick Frishman 

 

Before: This book has been an 
award-winner since 1971 with 
practical information written by 
a lead divorce attorney on how 
to do your own divorce in Cali-
fornia. However, the old cover 
was tired and outdated. 

Media Tip 

After: The new cover spread no 
longer looks like an AAA book 
but a modern couple in Califor-
nia separating, not too sad, but 
realistic, and has an updated, ap-
pealing, less busy format.  

http://www.albertinebookdesign.com/
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Our second 
summer meet-
ing was held 
at CAPA 
member Ruth 
Crocker’s 
home in Mys-
tic. She has a 
beautiful 
swimming 
pool in the 
backyard. Our 
guest speaker was Brian Jud, and as 
usual we had the largest audience of 
the year, 30. He held the members in 
awe as they listened to him. Thank 
you, Brian. Of course, he was accom-
panied by wife Nicki—always a 
pleasure to see and talk to her. 
 
On July 29, we held a joint meeting 
with APSS, SE/CAPA and the Asso-
ciation of Rhode Island Authors, 
headed by Steve Porter. ARIA is sim-
ilar to our association, with 275 
members. They meet in Coventry, RI. 
Great meeting.  
 
Looking forward to our August meet-
ing, the last summer meeting. As al-
ways, everyone is invited, just bring 
food! 

SE CAPA Report                                                                                                                             
By Tom Santos 

 
The working title for his new novel 
is Escape. It is the account of one 
man’s attempt to leave Nazi France. 
Derek promises additional first- 
hand insights about that time. An 
example is the jailing of Germans by 
Britain who tried to reach a peace 
accord, and a certain King abdicated 
from the English throne---what real-
ly happened to him and his Ameri-
can wife? 
 

Meet A Member 
Continued from Page 1 

September 22-23, Ridgefield, CT. 
Faculty: Brian Jud (marketing), 
Peter Selgin (nonfiction, ad-
vanced); Hollis Seamon (fiction, 
master class); Chris Belden 
(fiction); Jamie Callan (creative 
nonfiction); James Chesbro 
(essays); Adele Annesi (revision). 
Agent, editor, publisher panels. 
Keynote by Carlos Eire. Friday and 
Saturday readings. $195 ($175  
before July 1). Education discount. 
ridgefieldwritersconfer-

Ridgefield Writers 
Conference 

Factors to Consider When Using 
Your Book As A Freemium. 
 
1. Your book has to have value in 

itself to recipients, meaning its 
content should be useful to them 

 
2. The form should portray value – 

a high-priced hardcover book will 
have greater perceived value than 
a low-priced ebook 

 
3. If your competitors are also us-

ing their books as freemiums, the 
full weight of differentiation falls 
on your content and packaging to 
create an expectation of greater 
value 

 
4. The benefit you receive for giv-

ing your book away should ex-
ceed its cost. 

 
5. Use a freemium to enter a new 

market in which you do not have 
a recognized position. 

 
6. Use your freemium to generate 

recurring revenue, perhaps 
through a consulting contract 

 
7. Allow others to give your book 

away if they reach the target mar-
ket in which you are interested 

 
8. For maximum value, your free-

mium should attract new users 
rather than reward existing clients 
or customers 

 
9. Give it away freely without the 

expectation of a quid pro quo 
 
10. Use your book as a freemium to 

attract business (before the sale) 
or as a “thank you” after the sale. 

 
 

 

Rhetorical question of the day: Is 
there such a thing as a closet    

claustrophobic? 

About the craft of writing fiction or 
non-fiction, the author shared that 
he strives for accuracy; he uses real 
people and real places as the basis 
for writing; and, he uses descriptive 
devices to make the reader feel like 
he is there. 
 
Although employed full time doing 
housing authority inspections and 
rent adjustments, he is able to de-
vote twenty-hours a month to writ-
ing. 
 

A premium is an item given away 
to attract, retain or reward custom-
ers. It may also be provided as an 
incentive to purchase a particular 
product. Can companies use your 
book as a premium? Yes, and you 
can earn substantial revenue that 
way. Can you use your book as a 
premium for your own business? 
Yes. When your book is a 
“freemium” it can generate a valu-
able source of revenue for your 
other services, such as speaking or 
consulting. Here are the Top Ten 

Should You Use Your 
Book As A Freemium? 

By Brian Jud 
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each point? If the character 
doesn’t know something, such 
as his motivation for betraying 
someone else, is it due to a 
flaw that fits the character, or 
because you’ve forgotten to 
develop the character’s aware-
ness at that point?   

 
To add texture to characters and 

story, also note the consequences 
of what the character does and 
doesn’t know. It can be daunting to 
do this exercise for each character. 
So start with your main character. 
The very effort with one character 
often enables you to be mindful of 
him or her and of other characters 
from that point on. What should 
your main character know by now 
that he or she doesn’t?   

 
Happy writing!  
Submit your writing query 
to a.annesi@sbcglobal.net. Ade-
le Annesi is an award-winning au-
thor, editor and teacher, and co-
founder of the Ridgefield Writers 
Conference http://
ridgefieldwritersconfer-
ence.blogspot.com.   

 

ñKnow and   
Control Your 
Characters'     

Self-Awarenessò 
 

  
Among the joys 

of writing is 
“flow”, when 
we’re so immersed in creating the 
story’s world that we forget we’re 
writing. But we can’t afford to 
check out on how much our charac-
ters, especially main characters, 
know at each stage of their individ-
ual arc.   

 
First, what types of things do 

characters know? To some extent, 
they know themselves, what’s hap-
pening around them, their motiva-
tions and other characters. One ele-
ment of creating a character arc is 
the character’s (typically) increas-
ing awareness of these elements and 
their consequences. Sometimes 
characters are ignorant of these as-
pects of their world. There’s all the 
difference between intentionally 
keeping a character in the dark and 
achieving ignorance because we 
failed to realize that by now the 
character should know more than he 
does. So how does a writer control, 
at each stage in the story, how 
aware a character is of these ele-
ments? First, we must be aware of 
what our characters already know. 
Then we must decide whether they 
should know more.   

 
To check your characters' self-

awareness at each stage of develop-
ment, ask yourself these questions:   

 
¶ What are the main stages of 

development in the character’s 
arc?  

 
¶ What might the character not 

know but need to realize by 

than one-half of that author's 
rights may terminate it. 

 
¶ If two or more authors executed 

a grant of a joint work, a majori-
ty of the authors who executed it 
may terminate it. If any of the 
joint authors is dead, his or her 
termination interest may be exer-
cised by whoever is entitled to 
exercise more than one-half of 
that author's interest. 

 
This single, extremely valuable sec-
tion of the Copyright Act, allowing 
for the reclaiming of rights by termi-
nating transfers, empowers authors. 
Note that the statutory termination 
provision does not apply to works 
made for hire or to transfers made by 
will. The termination right also does 
not apply to rights arising under for-
eign laws or derivative works. In the 
case of derivative works (for exam-
ple, a movie based on a book), termi-
nation of the rights to the underlying 
work (the book) does not prevent the 
continued display and distribution of 
the derivative movie. Once the rights 
are terminated, however, no new 
derivative works can be created. 
 
Not surprisingly, the rules to exer-
cise the statutory termination right 
are specific and must be strictly ad-
hered to or the right will be forever 
lost. In addition, the Copyright Of-
fice does not provide printed forms 
for the use of persons serving notices 
of termination. 

 
(Contact Professor Evans at Legal 
Write Publications,  
info@legalwritepublications.com or 
www.legalwritepublications.com.  
 
The information contained in this 
column is for general informational 
and educational purposes only and 
does not constitute legal advice. If 
you need advice regarding a specific 
legal matter, you should consult a 
lawyer as each case is fact-specific.) 

Artisinal Prose  
 

By Adele Annesi 

A transfer or license of copyright 
(or any right in the bundle of rights) 
executed by the author (but unlike a 
pre-1978 transfer not a transfer 
made by anyone other than the au-
thor) on or after January 1, 1978, is 
subject to termination under the 
following conditions: 
 
¶ A single author who executed a 

grant may terminate it. If the 
author is deceased, then whoev-
er is entitled to exercise more 

Legal Matters That 
Matter to Writers  

Professor Tonya M. Evans 

mailto:a.annesi@sbcglobal.net
http://ridgefieldwritersconference.blogspot.com/
http://ridgefieldwritersconference.blogspot.com/
http://ridgefieldwritersconference.blogspot.com/
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What about asking others, like 
friends or CAPA members, to 
give you motivation? It can be 
risky. Accomplished writers who 
possess “stick-to-it-ive-ness” 
may suggest you wake up at 5 
a.m. and dedicate the first hour 
of the day to writing, or set aside 
evening hours to write, or write 
on weekends—positive ways to 
stick to writing. But, others’ sug-
gestions may not work for you.  
 
You have to want the writing life 
and have the passion to write. So 
you sit down to write but take no 
action as you stare at a blank 
page. How is this explained? 
Motivation implies movement. 
Perhaps you are not motivated. 
Maybe you hope someone will 
say magic words to spur you for-
ward. You probably wish for a 
person who will flood you with 
the confidence to be a writer. 
Then you say to yourself, 
“Instead of having no ideas, I 
will write to sell and pitch what I 
write.” This sums up the idea 
that the drive to write for a living 
can only come from one place: 
inside you. 
 
The writing life is a hustle. It is 
challenging, tough and highly 
competitive. If it were easy, 
wouldn’t more people seriously 
want to do it? 
 
Writing chooses you 
If you say to yourself, “I’m a 
writer, and this is my life’s pur-
pose, and even without outside 
encouragement or client praise, I 
can become fired up enough to 
write!,” then writing may begin 
to take over your life! It may be-
come one of the most important 

things to you—on a par with fami-
ly, day job, etc. 
 
Writing is not a career chosen at an 
employment office or by browsing 
job categories online. It is not like 
deciding to pursue a trade. It is the 
other way around. Writing chooses 
you. So if you say to yourself, “I’ve 
decided to become a writer,” you 
might actually be saying, “Writing 
sounds fun and glamorous.” Yet, 
the question for you to ask yourself 
is, “Am I actually going to do it?”  
 
To have a shot at making a living as 
a writer, you have to be someone 
who loves writing and feels com-
pelled to do it. It is akin to lying 
awake at night as your mind buzzes 
with writing ideas that may even 
make you get out of bed to write. 
 
Motivation has to come from within 
in order to write! 
 
A professional editor can help you 
develop and enhance your writing 
skills. 
 
Questions or comments? Email: 
rjbuland@comcast.net 
 
Roberta J. Buland is the Owner-
Editor of RIGHT WORDS UN-
LIMITED, a full service editorial 
and publishing firm in West Hart-
ford. She is a past president of CA-
PA and may be reached at 860-308-
2550. Feel free to contact her with 
questions about any aspect of edit-
ing, writing, and publishing. 
 
 
 
Get more ROPE (Return On Pro-
motional Expenditures) with the 
right appeal, timing, copy, audi-
ence, repetition, coordination with 
other promotion. 

The ABCs of the Editing Process:  
 Desperation and Creativity 

By Roberta J. Buland 

Are you looking 
for writing moti-
vation? If your 
goal is to sell 
what you write, 
there are clients 
all over the 
world ready to 
buy. So, what is the trouble when 
you feel no motivation? 
 
Desperation and Creativity 
At least two kinds of writing moti-
vation exist: Desperation and Crea-
tivity. 
 
Desperation is more likely when 
you feel you have to sell what you 
write out of a gnawing need to pay 
bills. You are broke! Your children 
may be starving! And the terror of 
imagining your family homeless 
gets your butt in the chair to crank 
out any writing assignments you 
can grab. This is a type of writing 
motivation. You may find writing 
fairly easy and do it well—perhaps 
you are able to discipline yourself 
to write because of hunger. Maybe 
writing is not your huge passion, 
but it can eventually be a living. 
And you are willing to stick with it 
for the paycheck motivation. 
 
Alternatively, you may be a born 
writer who is following her/his cre-
ativity muse. You feel you have to 
write nearly every day, or you feel 
stifled and sad. This kind of moti-
vation is creativity. 
 
Are you a writer? 
Perhaps you do not think of your-
self as a writer—because for you 
writing is hard to do. And if you do 
not love it, it is likely you will be-
come frustrated and give up long 
before you have put in enough 
hours to be good at it. 
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CAPA Members 
Celebrating Success 

 
Jane Herr Desrosiers says, “My town of Sprague in-
vited me to be their author for the CT Author Trail.  
They had been gracious enough to have included me 
last year in an all-town author night, even though my 
book was not even published.   
 
"It was Wednesday, July 19, I 
had arrived early and there were 
a couple of ladies who helped 
me bring my things in.  They had 
their “passports” with them, evi-
dence of their love of books.  My 
book is Gone Fishing: The 
Hook and to their credit, the li-
brary staff had set the tables with 
small ‘ponds’ with a floating fish 
and dishes of Swedish fish set 
out.  There were fishing poles set 
in the windows as well. They even had purchased a 
‘fish’ stamp for the CT Author Trail passports.   
 
By the time I was ready to start, the room had filled to 
contain 54 people, both men and women!  They had run 
out of chairs and were pulling from other areas of our 
small library and historical society’s stashes.  They 
were a very attentive crowd, laughed and cried during 

my readings, listened to my journey on writing, and ap-
plauded heartily at the end. I had one man who had won 
my book at a 4-H auction, through my sister’s generosi-
ty, and had wanted to meet me and tell me how much he 
loved my book!    
 
The person who started the Author Trail some eight 
years ago, Chris Wilcox I believe is her name,  was in 
attendance and remarked to my library director that I was 
one of the best speakers she had heard in a long time!  I 
was thrilled!  And I sold 11 books that night as well.”  
 
Susan Harrison will be participating in an 
author event at R J Julia Booksellers in 
Madison, CT on August 29, at 7:00 p.m. 
She will be one of three fiction writers, 
and will doing a reading from her book, 
Beneath a Shooting Star,  as well as selling 
autographed copies.  
 
Richard Pfau says, “Given that authors are encouraged 
to have websites, I now have one. The address is 
"richardpfau.com". Although templates for such sites are 
available from WordPress at a low cost, I chose to pre-
pare the site more professionally using a website design-
er.  The cost was well under $1000.  
Have a look if you are interest-
ed. Also, I introduced my book Your 
Behavior to Japan during mid-
July. Here is a photo taken after the 
presentation at Showa University Hos-
pital, Tokyo, and another photo taken 
during the talk.”  
 
Elaine Kuzmeskus, author of The Art 
of Mediumship, will be presenting “Connecting with 
Your Spirit Guides” at Asnuntuck Community College in 
Enfield, CT Saturday, September 16- 11 a.m.-2:00 p. m.  
¶ Three ways to connect with spirit  
¶ Five spirit guides needed for mediumship  
¶ How spirit teachers accelerate our spiritual growth.   
¶ Meet your personal guide 
¶ Plus mediumship readings for each members of the 

audience!  
 
Elaine Kuzmeskus, M.S. is a nationally recognized Spir-
itualist medium. She has been featured on Better Con-
necticut, The Paranormal View, the PBS Special “Things 
that Go Bump in the Night,” and Coast to Coast Radio 
with George Noory. www.theartofmediumship.com  
 
Limited to 15 participants. Fee: $81.00  To register, call 
860-253-3066  
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                                                     CAPA CENTRAL 
     Location: Sycamore Hills Park Community Center Avon, CT; third Saturday of each month,  
          10:30 amð12:30 pm (http://www.aboutcapa.com/avon.htm) 

  August 19: Deborah Ann Davis:  “PowerPoint Doohickeys for the Author's Arsenal” 
  September 16: Carl Guerra – “Adapting Your Book for a Screenplay” 
  October 21: “CAPA Shark Tank” with Brian Jud, Richard LaPorta and Chuck Miceli       

       November 18: Panel: “How to Get More Awards” Cathy Gibson, Jason Marchi, Kathy Orzak  
       December 16: Annual Holiday Party: All members, family and friends invited 
  
                                                                                       CAPA SOUTHEAST 

     Location: Groton Regency, 1145 Poquonnock Road (Route 1) , 6:30 pm (Tom Santos,       
  santostom@comcast.net) 

 August 21: Speaker and Topic To Be Announced 
     September 18: Speaker and Topic To Be Announced 
     October 16: Speaker and Topic To Be Announced 
 

                                                  CAPA SOUTHWEST 
  Location: Plumb Memorial Library, Shelton. 6:30 pm (Joe Keeney, jkeeney9267@sbcglobal.net;  
find current meeting information at http://www.aboutcapa.com/capasw.htm) 

      August 14: Bruce Barton: “Writing Action into Your Novel” 
     September 11: Speaker and Topic To Be Announced 
     October 9: Speaker and Topic To Be Announced 

Schedule of Upcoming Meetings  

Getting Good Help 
     By Jeff Davidson 

New York Life Insurance became so 
disgusted with the poor verbal and 
written skills exhibited by domestic 
job applicants that the company ended 
up shipping their forms for processing 
to Ireland, to an educated, eager work 
force. Xerox, Motorola and growing 
numbers of the Fortune 500 have 
poured hundreds of millions of dollars 
into remedial education programs for 
legions of their under-educated em-
ployees. 

 
As authors, essentially operating 

small businesses, most of us don't have 
the option of spending substantial 
sums or finding European labor-
market gold mines to conduct compa-
ny business. We're stuck with the un-
enviable options of making do with the 
skilled, educated and competent em-
ployees we can find, hire and retain, or 
doing without. I believe that the times 
call for new ways of approaching staff-

ing. Part-timers, student interns and 
retirees must now not only be consid-
ered, but actively sought.  

 
Many Types to Choose From        
There are numerous types of part-
timers including part-time regular 
employees, temporaries, students 
(high school, college, and graduate 
school), home-based entrepreneurs, 
retirees, foreign exchange students, 
college interns, and of course, your 
kids (or spouses or relatives). 

 
Our high schools still offer intelli-

gent, perceptive college-bound young 
men and women, many seeking an 
opportunity to gain real-world expe-
rience. Because they are part-time 
help doesn't mean they're less effec-
tive. Many can take a "divisible" unit 
of work – proof reading a chapter – 
and do a bang-up job.  

 
From Phoenix to Boston, skilled, 

educated retirees, possessing years of 
productive life, would appreciate 
hearing about part time or short term 

posts. Are you making any attempts 
to reach them? Do they know that 
you exist? 
 
Try Them and Reap 
  In talking to members of my local 
writers group, I've discovered that 
the reticence of many authors to 
staff-up in these non-traditional 
ways is based on three erroneous 
assumptions: 
 
1. The part-timer won't be as loyal 
as other employees. 

2. He/she won't be as controllable. 
3. Much time will be wasted teach-
ing and supervising those who 
will be on the job a few hours a 
week, for a few months. 

 
   Let's look, however, at the typical 
needs of author/entrepreneurs. They 
want help that arrives on time, gets 
started easily, takes directions, does 
the job, and rarely gets sick. Increas-
ingly, the skilled part-timer is to-
day's solution. 
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 Save money as you market your books by sharing the cost of events with 
other CAPA members. Want to participate in one of these sales opportunities 
with other CAPA members? Log on to the CAPA social network (http://
authorsandpublishersct.ning.com/). 

CAPAôs Co-op Connection 

September 
   2    Clinton     Love It Artisan Market    
   2-4 Goshen      Goshen Fair   
   2-4 Mystic    Annual Labor Day Wknd Show   
   2-10 Lebanon     The Connecticut Renaissance Faire   
   3    Bethel    Holiday Weekend Craft Festival    
   7-10 Hebron    Artisan & Craft Show @ Hebron Harvest Fair   
   7-10 North Haven  North Haven Fair 
   8-10 Bethlehem   Bethlehem Fair    
   8-10 Norwalk     Oyster Festival   
    10  Glastonbury   On-the-Green Show   
    10  Monroe     Apple Festival    
    10  Suffield    Suffield On The Green & Craft Fair   
   15-17 Berlin     Berlin Lions Agricultural Fair    
   16   Watertown    39th Annual Watertown Fall Festival    
   16  Wethersfield  Wethersfield Cornfest Festival   
   16-17  Mystic     Garlic Festival     
   16-17 Simsbury     Arts & Crafts Festival   
   17  Seymour     Seymour Pumpkin Festival     
   17  Stratford     Stratford Center Arts Festival   
   21-24  Durham     The Durham Fair  
   23  Guilford     Harvest Festival     
   30  Ansonia     Harvest Festival  
  

CAPA 
P. O. Box 715 
Avon, CT 06001-0715 

 Free Book Marketing  
Webinars 

Marketing professionals will host 
webinars that can help you sell 
more books, more profitably. These 
webinars are free to CAPA mem-
bers.  
 
If you cannot attend, a link to the 
recording will be posted at 
www.aboutcapa.com. You may also 
find details about future webinars 
there.  
 
Upcoming free webinars for    
CAPA members are: 
 
August 17: Branding and Website 
Development, by Perry Yeldham, 
6:00 pm ET; http://tinyurl.com/
yczvc23h 
 
August 22: Midyear Marketing 
Evaluation,ò by Brian Jud, 6:00 pm 
ET, http://bit.ly/2gODjjX 
 
 
 
 
 
 
 
 
 
 
 
 
  


